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Market Research &
Communications

Research &
Technology

Deployment 
Activities

• NCAT
• Asphalt Institute

Other Research

Research Road Map

Deployment
Task Group

• National Initiatives
• Regional Councils:

• Northcentral
• Northeast
• Southeast

Go to Market
Task Group

• Research Communications
• Market Research 
• Brand Management

Pavement Economics 
Committee

Four Task Groups

Market Research Efforts



Financial status

•≈$2.8 Million Approved

•$2.2 Million Spent

• 34 SAPAs Supported in 2018

Deliverables status

• 45 Projects Total

•35 Projects are Complete
or Near Completion

www.AsphaltPavement.org

Pavement Economics 
Committee

www.AsphaltPavement.org/PDFs/NAPA_Research_Update_2018.p
df



Life Cycle 

AssessmentLegislative

Life-Cycle Cost 

Analysis

Mixture Quality & 

Performance

Task Groups



Key Research
• LCCA Guidance Report (Under FHWA Review)

• Optimizing Flexible Pavement Design Project (www.ncat.us)

• Thinlay Guidance Document (www.ThinlayAsphalt.com)

• 2017 RAP, RAS, WMA Survey (www.asphaltpavement.org/recycling)

• Effects of Asphalt and Concrete Pavement Rehabilitation on  
Users and Businesses During Construction
(https://www.eng.auburn.edu/civil/research/)

The Science: Pavement 
Economics Committee 



NAPA Talks
Webinars

Webinar Series

• Back to Basics

• Best Practices in Paving

• Performance Under Pressure: 
Heavy Duty Pavements

• Safety in the Workplace

• Sustainability Specialization

www.AsphaltPavement.org/webinar



How Does It 
Work?

Pavement Economics  to
Go to Market 

to
APA Deployment



PEC and Thinlay

www.ThinlayAsphalt.co
m



GTM and Thinlay

www.ThinlayAsphalt.co
m



Deployment and Thinlay

Contact: Dan Staebell & 
Brandon Strand



Northcentral RMC



Go to Market 
Asphalt Promotion

Goals

Build Collaborative 

Partnerships 

Promote Performance



Performance 
for a Lifetime

Value Innovation FlexibilitySustainability



www.DriveAsphalt.org



A Moment Can 
Save a Life 





www.WatchFor.Us

104,000 Social Media

Impressions

3,016 Shares n     

2,172 Website Views

#WatchForUs > #NWZAW

13 Partners



Honors

PRSA Awards

External Video category

Events or Observances – Seven 

or Fewer Days 

www.WatchFor.Us/toolki
t



Future Plans

2019 NWZAW

“I Pave For ________” 

Campaign



Questions?


